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Empowering Sustainable Transformation

Strategize, Engage, Convert: Master Digital
Marketing for the Future

The Digital Marketing specialization equips With a focus on data-driven decision-
making and consumer insights, students learn to analyze digital marketing metrics
and optimize campaigns for maximum impact and ROI.

Our graduates will emerge as strategic digital marketers capable of developing
and executing comprehensive digitalmarketing strategies that drive brand

awareness, engage audiences, and generate leads

© $526 ~” Digital

Global digital ad spend to hit $526 billion marketers are among the most in-
by 2024 (Statista) demand professionals globally

~ Al ~ 90%

and data analytics are revolutionizing of brands report ROl increase from
campaign targeting digital-first strategies
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PROGRAM OVERVIEW & TUITION DETAILS

Degree University
Master of Science Steinbeis University - Schools of Next Practices

Location Credit Language
Online 120 ECHE English

Study Type Duration
Online 24 Months

Intake
Jan -Mar -May - Jul - Sep - Nov

Tuition Fees Free one-year German language course with Lingoda

EUR2,235.00 EUR3735.00 EUR8,940.00

Additional: €250 Admission Fee + €250 Examination Fee
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PROGRAM OVERVIEW & TUITION DETAILS

Key Modules Overview

Year 1& 2 (Core Modules + Specialization Module):

- Artificial Intelligence for Marketing

- Digital Marketing (Basic & Advanced)

- Market Research & Consumer Behavior

- Digital Economics & Soclety

- Digital Infrastructure & Software Principles
- Legal Frameworks of Marketing

- Entrepreneurship

- Transfer Project & Master Thesis

Our curriculum allows for not only theory learning but also real world application.



WHY THIS PROGRAM

Why choose
this program?

M| Learn to design and execute
Integrated digital campaigns

@ Get hands-on with marketing
metrics, SEO, content, and
analytics

Stay ahead with Al, MarTech,
and consumer psychology

Scholarships, mentorship, and
flexible learning for professionals




ADMISSION REQUIREMENTS

Admission
Requirements

What are the requirements to enroll?

| Educational Background
A bachelor’s degree or equivalent

& Language requirements
English proficiency demonstrated through standardized
tests: IELTS: 6.0 or PTE: 56 or TOEFL: 80 or Duolingo: 100 or
Cambridge Advanced or Proficiency

@ WORK EXPERIENCE

None required

B DOCUMENTS
An updated CV, An official copy of your university
certificate, An academic transcript

B Specialized or Additional Requirements
Depending on the student’s area of study during
your Bachelor, Pre-Master preparation modules
may be required




CAREER OPPORTUNITIES

Shape the digital voice of leading
brands like:

BMW NE a0 HUGO BOSS

GROUP [EhElie)%

RHENUS
LOGISTICS

Career Prospects

e Digital Marketing Manager

g Content Strategist

SEO/SEM Specialist

@ Social Media Manager

@ Marketing Analyst

E-commerce Consultant

Growth Marketing Lead

Entrepreneurin Digital Business



INSIDER

The Insider Platform

Your gateway to smarter, flexible, and efficient learning.

The INSIDER Platform, developed by
S-Next's CEO, Prof. Dr. Mario Vaupel|,
provides an efficient way for

Available Modules

BOP C24-04

Lecturer Prof. Dr. Andreas Aulnger
-

Qualitative Social Research

students to access modules,

materials, and assignments. It also

This module equips you with a thorough
comprehension of qualitative research
methods, their application in various
contexts, and the ability to adeptly
implement these methods in your
research endeavors. You learn to
distinguish between qualitative and qu...

simplifies grading and evaluation for

lecturers, enabling students to learn

and progress from anywhere.

To enhance the experience, we

launched a mobile and web app In

Philosophy of Science and...

This module offers a foundational
exploration into the realm of scientific
research methods, equipping you with

February 2024, making it easier to

access course modules via PC,
tablet, or smartphone. The interface
IS Intuitive and designed to guide
students through their learning path

with ease.

Tasks Research Methodologies

Nt started

Requirements

Lww | VI LTI
v Foundations of QualRative Sockal Characterize the differences between quantitative and qualitative research methods. Discuss when This task will be evaluated as
Research each is used and describe thelr spedific methodological fealures. passitad

Research Methodologhes Note: In this INSIDER, 3 locturer vidoos and lecturer slides ware roplaced with newar vidoos and IAME T WORECTN
sides on August 9, 2024, Beginning in Septembar 2024, thesa will atso ba included in a complately 300 £ 333%
new version of this INSIDER that will be aistributed to students for the first time.

Quairative Research Question

If you have alreagy started working on this INSIDER, the new lecturer videos will hopefully be even
Qualnative Rassarch Methods more hedpful than the previous ones.

If you want 10 Start working on this INSIDER later, we will be happy 10 provide you wilh the complalely
new varsion of the INSIDER “Qualitative Socid Resaarch (Version 2024)" in September,

Qualtative Research

owvel 3
> Analysis and Interpretation of
Quaitative Data
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